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About Us Client List
We are a multidisciplinary company that work 
in architecture, interior design and branding 
catered to the food and 
beverage, retail, administrative industries. 

Nothing is done in half measures; we go full 
throttle into our projects. The combination 
of young designers and experienced mentors 
gives us a strong competitive edge and a 
thriving learning environment. As a result, some 
of Kuwait’s most interesting restaurants and 
concept stores now stand as our mark.

Founded in 2009, Lines currently employ 
40 highly trained professionals from over 13 
countries.

About This Book

Over the next few pages, the ideas we have 
worked so hard on are captured through 
photoshoots that are styled within the story of 
our briefs. 

Throughout the book, photographs captured 
in black and white show the making of a TV set 
design for Hamad Show. In a way we are telling 
a story 
within a story. 

This is a tiny glimpse of what goes into these 
projects; pure passion.

For updates log on to:

www.lines-kw.com
Instagram @lineskw 

Joury Restaurant
Halloum & Makbous
Manarat Finisiya Villa
Golnar,
The Gate
Tick it (Kuwait Airport Food Court)
Hanan (Nail Bar)
Nestle
The Eight
Kutmec Store
Meshaal Al-Shatti Office
La Posta
Maki Salihya 
Bait Hanayen 
Café Meem 
Villa Fayrouz 
Villa Fayrouz Express, Fintas
Beit Chukri, Boulevard
Jabriya Food Court Building (IFF )
Warba Bank
A G Tower
Level, Food Court
Cozmo
Zee Burger
Sugar & Spice
Bait Hanayen 
Spread
IcePan
Before Chocolate
Dar Hamad Restaurant 
Life With Cacao, The Avenues
Beit Chukri, Shaab
Prime & Toast 
Masha Café 
Stayha
Restaurants Complex @ Salmiya
Garno
Kakao
Mozart Coffee Shop
Restaurants Complex, Sulabiyakhat
Burger Plus
Juice Bar Concept
Life With Cacao
Zaatar W Zeit 
Zain Telecom
Kebab House 
Kebab Nation
Supreme Lounge (Society)
Prince
Zwara Restaurant 
The Gathering
Chapati Restaurant

HOH Juice Bar  
Icon Mall
94 Villas
Oriental Café
Overjar
Blimpie 
360 Mall Food Court
Jalboot Entertainment Village
Melenzane
Shawarmaze 
Nagwa
Cubed 3
Eureka Club
Hazelnut House
PAPARAZZI 
BTQ, Beauty Salon
Farm House
Marotti 
Fabric 
Protein Warehouse   
Forn Abu Antar
Sea View Mall
424 
Estocada  
Dikakeen, Salhiya
Beidoun 
Shadow 
The Cove
Eydaam Restaurant Al Khobar - KSA 
Argelini Shisha Lounge Restaurant
Toot W Mishmish
Ridley’s Burger
VIVA Telecom 
Ulu
La Cascina Restaurant 
Container 75
The Chocolate Café 
Pavati Beauty Salon
Crystal House Store 
Baraka Wellness 
Madame Sucre
Reefs, Restaurants Complex, Abu Halifa 
The Gathering 
Letter
Café Meem 
Keif Kafe
Ovo
Triangle
Zwara Restaurant 
Kumar
Lenotre
Shadow 

Zwara Restaurant 
CocoaVia 
Rasta Restaurant, Riyadh , KSA
Soucolat 
12 Villas at Eqaila
District
Seven Burgers
Sukar Boutique
Drs Garage 
Googoosh 
Divonne Patisserie 
Concept Cuisine, Bahrain
Shrimpy
Addoy’s Boutique
AlMarzouq Building
Camel Station
Hanger 
Finger Sushi
Locale Restaurant
Verve, 
Hamad Show 
Shelves Shop 
Rice to Riches
3 & Barista
Lgaima
Ryoug
Varnish
Concrete
Caesars
Kief Restaurant 
Chef Fikar
Crystal House
Bahariya , KSA
Toqa , KSA
Sawah 
Triangle
Trapani 
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Types Of 
Projects

Dikakeen is a colloquial word that is used to describe 
many kiosks. This is a part of the tapestry of Kuwaiti 
culture that sparked the first businesses in the historic 
Souq Al Mubarakiya. The traditional Dikan is a place 
where the seller showcases their hand made items, 
medicinal oils, toys as well as fruits and vegetables. 
Generations gather to carry on their family trade in 
local traditional souks as it once was the center of life 
of a bygone era. 
The interiors and branding of the project merged 
vintage Arabic and Western designs as well as 
materials to maintain the authenticity of the souq in a 
contemporary setting.   

The Story of Dikakeen  

We currently have projects in retail, 
commercial outlets in the Food and 
Beverage, Residential, Commercial, 
Administrative industries. 

The consultancy services that we offer 
include:

Architectural:

Architectural Design 
Landscape Design 

Branding:

Name & Story
Identity & Package Design
Illustration & Uniform Design
Photography 
Book Design 

Interior Design: 

Interior Design 
Furniture Design 
Lighting Design

Preconstruction Services:
 
Engineering
Feasibility Study
Value Engineering 
Site Supervision
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The Souk and Dikan’s layout 
may look like a crowded 
market, however it follows 
basic functions for sellers 
to display their items. The 
vendors would use wooden 
boxes, ropes to as their 
showcase to maximize their 
space. With this in mind, the 
design and function
behind the space for 
Dikakeen dictates the 
creativity.

Keeping in line with the 
authenticity of the Souq and 
the Dikan, layers to the idea 
bring the project to life just 
as the Souq would house a 
myriad of people, colour and 
life.

Services 
Branding 
Interior Design 
Illustration
Tender 
Site Supervision 
Photography
Uniform Design
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What is a McChicken?
A social demographic 
that illustrates the Kuwaiti 
antihipster with an insatiable 
need to fit in. Typically 
accessorised in bermuda 
shorts, polo hollister shirts, 
Blackberry phone has an 
affliation to Rap/Hiphop 
music and tops the look 
with avaiators. Mostly 
communicate in  Kuwaitified 
English and drive effortlessly 
with one hand draped on the 
wheel. 
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In love with tradition and 
European open markets, it 
was the client’s long time 
dream to bring those two 
elements together in an 
arcade. It was the Client’s
prime concern to bring 
comfort into the space as
people would want to enjoy 
their surroundings and the 
hours that would pass. The 
main attraction of the space 
would showcase live cooking 
by Kuwaiti chefs with their 
take on local dishes.

The stamp is widely used as a 
symbol of identity,
validation and history. The 
vendors at the old souks
would mark their products 
with their family names.
Keeping in line with the 
authenticity of Dikakeen, the 
same symbolism was used to 
create the shape and feel of 
the identity.

   

Life With Cacao offers a luxurious experience translated 
by colour, decor and food presentation.

The design captures the essence of Kuwait’s chocolate 
culture which combines through a royal yet dreamful 
spirit. The space aims to offer the guests an interesting 
experience in order to create the necessary harmony 
needed for relaxation and enjoying Cacao’s brand.

Life with Cacao
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A new concept that gets into 
aesthetics of contemporary 
elegance and modern 
finishes. The unique display 
of the dry cakes and 
chocolate brands available 
at the counter is accented by 
the pendant lighting. 

A standalone counter 
emphasizes the indulgence 
of the Life with Cacao 
experience.The selected 
materials of golden finish 
stainless steel gives the 
concept a trendy and opulent 
look.

Services 
Interior Design 
Tender 
Site Supervision 
Photography
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Chocolate has a profound impact on some of our 
fondest memories of childhood, family gatherings and 
gifting. The Aztec termed chocolate, as
“bitter water” as it had medicinal uses, as chocolate 
traversed the Atlantic, the European courts became ob-
sessed with emulsification of solid chocolate, creating 
the modern chocolate bars we see today.

The name itself talks about those moments before 
we engage with our desired treat, we are completely 
preoccupied with bills, meetings and life’s obligations. 
However, in that moment we devour the treat, and 
we are engulfed in chocolate. The Taste, The Feel and 
Ultimate Enjoyment are what make an $83 Billion dollar 
industry so lucrative globally.

Before Chocolate 
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The name embodies all those moments 
before we engage with chocolate. 
Everyday noise that makes us involved 
with traffic, work, worries, payments, 
delays, disappointments, more work, 
less fun.

Once we have our treat we are 
momentarily released, and engulfed in 
indulgence and we cannot remember 
what really was Before Chocolate.

Services 
Branding 
Interior Design 
Tender 
Site Supervision 
Photography
Uniform Design
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The client wanted an iconic space that would draw 
crowds into the design and get lost in a moment 
of time. Inspired by early 20th century glamourous 
interiors, Trapani needed to impact the fiercely 
competitive F&B scene in Kuwait. 

The brief was to create a story of discovery between a 
grandmother and grand daughter who had never met. 
The space of time between them would create Trapani, 
through old photos, antiques and heirlooms. 

The grandmother had passed on and left a trunk in her 
will for her daughter, thus the brief started to mold the 
fusion of nostalgia and modernism. 

The architect took inspirations from French and Italian 
travels to bring a modern interpretation to Milanese 
communal gardens and French Baroque finishes 
through the use of wired mesh and three dimensional 
illustrations. The fusion of different materials slowly 
layers the dining experience. 

Trapani
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Operationally, it is unusual that three 
stations (beverage counter, pizza 
oven and grill counter) would cater 
to animate the space and bring it to 
life. This allows customers to be a part 
of the space as they watch chefs and 
bartenders create their orders. 



3736

The skylight feature was inspired 
by indoor gardens and serves as 
a main lighting feature during 
the evening which completely 
transforms the space from day 
to night.  

Trapani has become a dining 
destination in Kuwait as it offers 
a multisensory experience for 
diners who associate themselves 
with opulence and excitement.

Services 
Branding 
Interior Design 
Tender 
Site Supervision 
Photography
Uniform Design
   

The mustards, reds and 
bronzes accent the space 
and highlight key features 
of the design. The artwork 
on the corrugated brick wall 
is based on vintage Italian 
tarot cards; tarot ties the 
past to the future. 
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Proudly prepared, varied textures, colourful and spicy; 
Indian cuisine has a rich history that has been a part 
of Middle Eastern palettes for centuries. The opening 
of Sahara has allowed the opportunity to venture into 
the concept behind a modern fusion between East and 
West. 

The brief required us to look into fusing two cultures 
for diners to experience luxury. The main idea for the 
direction of Kumar came from an art show that fused 
English and Indian influences through the word, Britesh.

Kumar 
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Services 
Branding 
Interior Design 
Illustration
Tender 
Site Supervision 
Photography
Uniform Design
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London’s East End is home to some of the most 
wonderous, lively markets. Starting from Ridley Road to 
Broadway, Ridley’s is a homage to the magic of the side 
street food stalls. 

Ridley’s is based on a 30year-old male who works in the 
finance/business/analytical sectors of industry based 
London. He wears rimmed glasses, slightly thinning hair 
and gets very excited about burgers and printed goods. 
He’s a little messy as his tie is slightly to the right.
Everything made or brought into the place is 
purposeful.

Everything has a story. From the brick on the wall to the 
sauce that accidently fell onto the floor.
Everything that is there has an old soul and it is 
honoring past British inventions and ideas.

Ridley’s Burger 

The Making Of :
Hamad Show Set Design
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This quaint space for a tea room came from the idea 
of creating a boutique within Salhiya. Integration of 
the design within the mall was essential as the store is 
hidden within a corridor. 

The overall colour scheme and the patterns portray the 
organic ornaments found in the arts & crafts movement, 
found in many tea salons. 

The mirrors used in the design play with depth and 
actual height of the low ceiling, in addition light 
windows are used as illusions for brightness. 
Since Madame Sucre’s products are unique to the 
market, the retail space becomes a focal point for 
display, making the products a part of the decor. 

Madame Sucre 
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Getting lost in the detail 
and the moment keeps 
Madame Sucre a whimisical 
experience. The space is 
often used to host events 
that cater to the roaring 
twenties themes. A rare 
triumph to replicate an 
era with authenticity and 
care, each accessory is 
carefully chosen to make 
the experience real. 

To match, photographed 
on the previous page is 
Lines interpretation of 
Madame Sucre; regal lady 
of society ready to host 
her guests surrounded in a 
lost era.  
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Globalization has affected every single aspect of our 
daily life. The Kuwaiti identity is seldom 
noticed in modern fields of life creating an 
opportunity where good, valuable and original
Kuwaiti cuisine is rarely served at restaurants and is 
only experienced at home.

The experience of the gathering at the
grandmother’s home in the seventies was the starting 
point for the design of Zwara. Elements could be seen 
at the grandparents home such as vintage TV cabinet 
and all its contents of 
accessories, sofas with fabrics and Housh
terrazzo flooring.

The aim was to render the space with the 
atmosphere of a family home that makes every single 
guest feels welcomed as if he was at the big family 
house while playing on the chord of
memories. The exposed ceiling emphasizes the idea 
of openness and the unlimited choices available at the 
restaurant.

Zwara
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Melenzane offers a luxurious experience that is 
translated through colour, décor and food presentation. 
The contemporary menu inspired the design, the quirky 
concept is revealed through the unfinished industrial 
elements.  

Located in the prestigious Al Hamra Food Court, 
Etachment stands out through its robust design and 
strategic use of the space. 

Etachement by Melenzane  
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Etachement is a mix of modern natural and 
industrial materials and textures, vibrant 
gold stainless steel accents
the vintage look. 

The use vintage CCTV cameras gives the 
design a raw urban feel seldomly braved in 
a food court setting.  
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An established local cafe, Meem was recently rebranded 
to encompass the oriental touch through contemporary 
design. The Andalusian and Arabic cultures are 
celebrated through the use of the Tawla board game, 
with striking accents of imprinted aluminum, and a full 
display counter that showcases the making of the menu. 

Dessert and sweets table, protruding the counter Prod-
uct display - supermarket shelving to display ingredi-
ents used in the menu, establishing the brand and its’ 
new identity.  

Cafe Meem 
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A premier destination geared towards food, 
entertainment and fun overlooking the sea and land-
scape, this lifestyle, dining and entertainment complex 
is an unmatched environment of style and beauty. Na-
tionally known restaurants with outdoor patio’s over-
look a park-like waterfront with cascading waterfalls 
and lush landscaping. 

Trendy boutiques, spas and an outdoor ambiance with 
seasonal entertainment adorn. It’s a place to spend an 
entire day or an evening under the
beautiful coast sky.

Reefs
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Seaview mall caters to the competitive landscape of 
the food and beverage industry. Double height ceilings 
make room for playful concepts that currently host big 
name brands and local concepts. 

Seaview Mall 
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A signature mall located in Abu Halifa, catering to 
franchise food concepts from the States and the 
Middle East. 

Spoons Mall 
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One can create an idea that would totally change the 
perspective about a specific subject or object. By 
having shops and offices in the same building is not 
something that was never done before, but the way it’s 
being done is always evolving. So why not change it 
again in a good way, so that the future development of 
this combination can use this building as an example. 
It is a big challenge considering the urban environment 
that Kuwait presents with its new and every-day-
emerging designs that keep up with the international 
architectural wave.

Internationally renowned architects, such as Kenzo 
Tange, Jorn Utzon, SOM, Foster&Partners and others are 
adding value to Kuwait City’s architecture for decades. 
Some try the international movements on the local 
programs while some do the other way, in any case 
the mix between local and international exists and it 
has to be taken into account all the time. The weather 
conditions play a vital role and shapes many of the 
buildings in the Middle East. Raw materials, resistant to 
the harsh temperature, protective structures and closed 
facades seem to be the best directions in designing a 
good building in Kuwait. 

Letters 
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The philosophy that emerges 
from the above conditions 
should play along and not alter 
the reality. The 21st century’s 
technology can do marvel in 
terms of construction methods 
or air-conditioning, but the 
designer should not unwisely 
face the nature’s strength. One 
neat idea that continues the 
existing elements can be easily 
found and does not affect 
anyone.

By finding yourself in an 
over-designed environment, 
it is unlikely to stand-out by 
having the same direction. To 
be able to see the shape, you 
must be distinguished from 
the background. So, instead 
of focusing on the main mass, 
the design should study the 
connections, the materials, the 
details. From far, the building 
would fade anyway, but from 
close, it should glow! If you 
add the two possible distinct 
elements (which should express 
the two owners) to the double 
height garden, you can create 
the unmistakable signs on the 
volume. 
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One letter can sound totally 
different if you add a specific 
sign to it. By following this 
concept, the building can 
have a striking different 
impression on the eye than the 
rest of surrounding ones. The 
sustainability element should 
be taken into account when 
designing a 15 floors office 
façade which will be hit by 
strong sunlight 8-7 months per 
year. The verticality and the 
horizontality can play a role in 
defining the elevations Close to 
the ground, the eye should stick 
on the two distinct volumes of 
the shops and the gym. Color 
and material improvisation 
could help. Above this levels, 
the viewer should take a break 
on the natural element created 
by the garden. This would then 
again be recognized in a smaller 
scale on each of the two main 
offices located in the building.
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Residential projects presents challenges of aesthetics 
and functionality. The space seemlessly breaths 
between the outdoors and indoors environments. 

Al Ghanim Villa
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Indoor gardens present a challenge to keep 
homes light and airy without impacting the 
needs of the clients. The themes seen here are 
enlongated to usher in natural light which in itself  
becomes a design element to be celebrated.

Al Kazemi Villa
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Overlooking the sea and landscape, this lifestyle, dining 
and entertainment complex is an unmatched environment 
of style and beauty. Nationally known restaurants with 
outdoor patio’s overlook a park-like waterfront with 
cascading waterfalls and lush landscaping. Trendy 
boutiques, spas, a winery and an outdoor ambiance with 
seasonal entertainment adorn. It’s a place to spend an 
entire day or an evening under the beautiful coast sky.

Jalboot
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Based on the idea of having all your family together 
all the time, the private villas manage to create a 
confortable environment for daily
Activities as well as to represent a symbol of the family 
in the neiborhood. Depending on how the functions 
interact, the volume can be simple or
Complex and can express a sense of exposure or, 
on the contrary, of enclosure. The latest one has the 
possibility of revolving aroud a courtyard, a focal point 
for gatherings.

Dabbous Villa
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Under Construction - Facade
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Under Construction - Interior and Skylight
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Modern spaces are seldom warm, seemingly lost in 
uniform design and layout. The mix within the materials 
and furniture bring out the personalities in the Villa; 
thoughtful and relaxed. 

Al Shahin Villa
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the team. 
What do we do?
We are lucky enough to cater to people who 
have always dreamt of spaces to call their own. 
Whether it is a retail store or a new concept 
restaurant, our clients come to us to give their 
projects an identity and soul. 

Why do we do what we do?
Everyone at Lines has their own version of why. 
However, there is an over riding sense of love 
and mastery towards our disciplines. We take it 
all personally, we thrive on the challenge of not 
knowing where the answer will take us, but we 
are sure that we won’t leave a stone unturned 
until we find the right one. 

What drives us?
Dustin Curtis once said; “ Intent on understanding 
why things are the way they are, finding their 
flaws, and pushing the universe forward by 
fixing them.”

Why do we have a high retention rate?
We invest in our own people.  You can come 
in with talent and a bit of skills, but it is the 
mentors at Lines that really invest their energy 
into creating the ultimate designer. You learn on 
the job and from the best. 

What makes us, us?
Each project goes through the eyes of our 
varied designers and mentors. Everyone brings 
their idea and is sharpened by wisdom and 
experience. 

It’s hard to beat that. 
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#unityunderthechaos
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Hamad Show’s 
Moodboard Presentation
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